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1. Objectives 

Gelprime aims to establish itself as a socially responsible company, aligning its 

operations with sustainable and ethical practices that benefit its stakeholders and 

society as a whole. The company seeks to integrate Corporate Social Responsibility 

(CSR) into its business strategy, fostering innovation, sustainable growth, and 

positive social impact. This commitment includes actions focused on governance, the 

environment, human rights, social well-being, and professional development of 

employees. 

 

2. Application 

This policy applies to all employees, suppliers, customers, business partners, and the 

local community. Gelprime expects all individuals involved in its operations to adopt 

practices aligned with CSR, contributing to a more ethical and sustainable business 

environment. 

 

3. References 

 Consolidation of Labor Laws (CLT). 

 International Labour Organization (ILO) Standards. 

 United Nations Guiding Principles on Business and Human Rights. 

 ISO 26000:2010 – Social Responsibility Guidelines. 

 

 



4. Definition of Social Responsibility 

Gelprime's corporate social responsibility (CSR) is based on conducting business in 

an ethical and sustainable manner, considering the economic, social, and 

environmental impacts of our activities. CSR goes beyond merely complying with 

legal obligations, encompassing voluntary actions that promote social well-being and 

environmental protection. Our commitment to social responsibility is reflected in our 

policies, practices, and daily decisions, striving to align our business objectives with 

the interests of stakeholders and sustainability. 

 

5. Areas of Action 

Gelprime will focus its corporate social responsibility efforts on the following areas: 

5.1 Environmental Sustainability 

5.1.1 Carbon Emission Reduction 

We foster initiatives to reduce greenhouse gas emissions in our operations. We 

implement advanced solutions and technologies that promote energy efficiency and 

support the transition to low-carbon production. Our goal is to continuously improve 

our processes and align our activities with global commitments to combating climate 

change. 

 

5.1.2 Waste Management 

We adopt responsible waste management practices, focusing on prevention, 

reduction, recycling, and reassessment of usage. Our commitment is to minimize 

waste generation and ensure the proper disposal of materials, promoting initiatives 

that encourage a circular economy and contribute to the preservation of natural 

resources, aligning ourselves with a more sustainable production chain. 

 

5.1.3 Efficient Use of Resources 

We promote the responsible and efficient use of natural resources, aiming to optimize 

the consumption of raw materials, water, and energy across all our operations. We 

implement innovative technologies and sustainable practices to reduce waste and 

continuously improve our resource management, ensuring a balance between 

operational efficiency and environmental preservation. 



 

5.2 Social Impact 

5.2.1 Health and Well-being 

We invest in health and well-being programs, focusing on promoting the quality of 

life of our employees. We provide access to health plans and encourage initiatives 

that support well-being, creating a healthier and more balanced work environment. 

 

5.2.2 Fair and Safe Working Conditions 

We are committed to ensuring that all our employees have access to fair, safe, and 

dignified working conditions. We promote an environment that respects workers' 

rights, guarantees fair compensation, and implements practices that ensure the 

safety and well-being of our team. 

 

5.2.3 Stakeholder Engagement 

We prioritize constant dialogue with our stakeholders, including employees, 

customers, suppliers, and the broader community. We strive to understand the needs 

and expectations of all involved, promoting transparent and collaborative practices 

to ensure that our actions are socially responsible and beneficial to all parties. 

 

5.3 Ethics and Compliance 

5.3.1 Commitment to Integrity and Transparency 

We promote a culture of ethics, integrity, and transparency in all our operations. We 

are committed to ensuring that our business practices are conducted with honesty, 

strictly complying with applicable laws and regulations, and maintaining the trust of 

all stakeholders. 

 

5.3.2 Legal Compliance 

We are committed to complying with all laws, regulations, and standards governing 

our operations. We ensure that our employees and partners are aware of their legal 

and ethical responsibilities, fostering a culture of continuous compliance and respect 

for established regulations. 



5.3.3 Anti-Corruption and Ethical Practices 

We reject any practices of corruption, bribery, or unethical behavior. We have 

established processes and internal controls to prevent, identify, and combat such 

practices, ensuring that all our employees, suppliers, and partners adhere to the 

highest standards of ethics and legal compliance. 

 

5.3.4 Promotion of Ethical Conduct in Business Relations 

We promote ethics in business relationships with customers, suppliers, and partners, 

ensuring that all interactions are based on principles of honesty, respect, and 

responsibility. We believe that building long-term partnerships should be guided by 

ethical, collaborative, and fair conduct. 

 

5.3.5 Whistleblower Protection and Ethics Channel 

We ensure that all employees, suppliers, and partners can report practices that go 

against ethical or legal principles safely and without fear of retaliation. We provide 

confidential communication channels for anonymous reporting and are committed to 

investigating all allegations of ethical or legal violations. 

 

6. Business Objectives and Principles  

The objective of Gelprime's Corporate Social Responsibility (CSR) is to achieve 

sustainable development by promoting balanced growth across economic, social, and 

environmental dimensions. This commitment aims to integrate the interests of our 

stakeholders while contributing to value creation for society and the environment. 

Gelprime's Business Principles are based on the following pillars: 

6.1. Responsible Business 

We promote ethical and sustainable business practices, driving our strategic 

objectives while minimizing negative impacts and maximizing social and 

environmental benefits. Our commitment includes innovation in products, services, 

and processes, integrating social and environmental criteria into business decisions. 

We ensure information security, regulatory compliance, and responsible tax practices, 

always maintaining governance and integrity in our operations. 

 



6.2. Ethics and Compliance 

We are committed to strictly complying with the applicable laws in all regions where 

we operate, respecting human rights, and promoting fair and equal working 

conditions. We reject any form of discrimination and ensure that all our business 

actions adhere to the highest ethical standards. 

 

6.3. Corporate Management 

We adopt the best management practices, focusing on transparency, risk 

management, and ethics in all our business activities. The executive board is 

committed to aligning with the company's CSR objectives, ensuring that our 

operations are conducted responsibly and sustainably. 

 

6.4. Transparency 

We prioritize the disclosure of truthful, accessible, and relevant information for our 

stakeholders, fostering mutual trust. We maintain clear and responsible 

communication channels with employees, shareholders, customers, suppliers, 

partners, and society, ensuring a continuous flow of dialogue and feedback. 

 

6.5. Commitment to Talent 

We are dedicated to the continuous development of our employees, offering training 

programs and opportunities for professional growth. We value talent diversity and 

strive to ensure safe and healthy working conditions, focusing on the quality of life 

and well-being of our team. We promote employee appreciation through practices 

that encourage recognition, engagement, and the retention of top professionals. 

 

6.6. Commitment to the Environment 

We are committed to reducing the environmental impact of our operations by 

implementing innovative solutions to promote the sustainable management of natural 

resources. We strive for energy efficiency, the use of renewable resources, and the 

continuous awareness of our employees about sustainable practices, thus 

contributing to the fight against climate change. 

 



6.7. Commitment to Society 

We act responsibly and ethically in all our interactions with society. We strive to 

minimize the negative impacts of our operations and positively contribute to the well-

being of the communities in which we operate, aligning our practices with the 

principles of sustainable development. We value transparency and continuous 

dialogue with stakeholders to foster an environment of trust and mutual 

collaboration. 

 

7. CSR Management Model and Supervision Mechanisms  

Gelprime’s Corporate Social Responsibility (CSR) is integrated throughout the 

organization and aligned with the company's strategic objectives. To ensure the 

effectiveness and supervision of CSR initiatives, we adopt the following management 

model: 

 Executive Board: Responsible for defining the strategy and conducting the 

Management Critical Review. The Board analyzes and approves CSR policies, 

standards, and practices, ensuring alignment with organizational goals. 

 Ethics and ESG Committee: Oversees the implemented actions and 

conducts annual reviews, proposing improvements and setting new goals to 

advance CSR practices. 

The Management Critical Review is conducted annually, ensuring that CSR initiatives 

remain aligned with the company’s priorities and stakeholders’ expectations. 

 

8. Stakeholder Engagement  

Gelprime believes that collaboration with stakeholders is essential to achieving CSR 

objectives. Therefore: 

Employees: We encourage active participation in community development actions 

and programs. 

Customers: We strive to promote products and services that respect sustainability 

principles, fostering conscious and responsible consumption. 

Suppliers: We prioritize partnerships with suppliers who share our social and 

environmental responsibility values, promoting sustainable practices throughout the 

supply chain. 



Communities: We aim to establish strong relationships with the communities where 

we operate, focusing on their development. Our commitment involves acting 

responsibly and transparently, respecting their needs and expectations, and 

contributing to their empowerment and quality of life. 

 

9. Stakeholder Communication Channels  

Gelprime maintains communication channels that are periodically reviewed to 

promote stakeholder engagement: 

External communication channels include: 

 Corporate website with an anonymous contact mechanism; 

 Social media (LinkedIn); and 

 Meetings with clients and suppliers. 

 

Internal communication channels include: 

 Corporate website with an anonymous complaint and whistleblowing 

mechanism; 

 Corporate intranet; 

 Official employee communications (WhatsApp and email); 

 Training programs and internal meetings; and 

 Visual management boards. 

 

10. Signatures and Responsible Parties  

 

Signatories: 

 General Director: Vinícius Vanzella 

 Industrial Manager: Marcus Vinícius Assis 

 Administrative Manager: Aguinaldo Padovani 

 Human Resources Supervisor: Daniel Luis Aureliano 

 


